Stewaraship For
Millennial Donors



1. Micro

Millennials participate at micro levels
before moving to highly involved states
of cause action.
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2. Peer
Small
Group

Millennials participate with peers/family
INn small groups.




Millennials

connect to actions
and their friends’
actions.
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3. Action =
Transparent
S [T ES

Millennials act when organizations are
transparent agents of tangible solutions.



charity: water DONATE  STORE  WHYWATER?  WATERPROJECTS  GETINVOLVED  ABOUTUS

DONATE TO WATER PROJECTS
SPONSOR A WATER PROJECT
DONATE AS A GIFT

HOW WE GIVE AWAY 100%
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CONTACT DOCUMENTS FAQS SEARCH

PENN STATE IFC/PANHELLENIC
DANCE MARATHON

ABOUT FAMILIES STUDENTS ALUMNI DONORS PRESS GALLERY DONATE NOW THONLINE FUNDRAISING

COMPANY PARTNERS  CORPORATE PACKET EMPLOYEE MATCHING HOW TO DONATE

Home » Donors

DONATION RESULTS

For the Penn State IFC/Panhellenic Dance Marathon, 15,000 student volunteers come together for one purpose: to fight pediatric cancer. Through
THON's efforts, donations are collected to benefit the Four Diamonds Fund, which assists children with pediatric cancer and their families. For this
fundraising effort, every dollar counts and proves that together we will make a difference in the life of a child.

$20.00 Help to one family for one week to offset gas for commuting parents
$25.00 One hour of music therapy.
$50.00 Fifteen minutes of nutritional therapy.
$60.00 One hour of Child Life coverage on the Inpatient and Outpatient units by this dedicated team.
$75.00 One hour of a staff psychologist meeting with families and patients and siblings.
$150.00 One day of ongoing outpatient treatment for a Leukemia patient
$300.00 Helps buya wig for a patient who has lost their hair.
$400.00 Medical education doll used for play and teaching.
$750.00 One routine maintenance visit for treatment/therapy for a child with leukemia.
$750.00 One experiment in a research lab.

$800.00 One day of research in one of our labs looking for a cure.

$1,000.00 One dayfor a team of Social Workers dedicated to Hem/Onc population.

$1,500.00 One day of a team of Specialized Nurse Coordinators that manage all patient needs.



Stewardship



Communication

Urgent Updates
Breaking News

Organization Updates

Executive Leadership

Donor Impact Statements Updates

Imagery | Story Telling | Transparency | Video
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Home = Random Stuff

Our Sexy Financials and Impact

DOSOMETHING.ORG

PERFORMANCE DASHBOARD

OUR MEMBERS CAMPAIGN NUMBERS FEATURED CAMPRIGN

We know that a clear vision is not enough to meet goals. That's why we measure our work along some key metrics and share that
information with our stakeholders. We recalculate our dashboard every quarter to see how our activity matches up to our goals.




Thank you, Alyssa.
charitywaterthanks 3,277 views 1 year ago
charity: water made this short video to thank Alyssa for giving

up her birthday -- twice! -- to fundraise for clean water
projects. Learn more about Alyssa's latest camp...

Thank you, Wallstrom family.
charitywaterthanks 383 views 1 year ago
charity: water staff made this video to thank the Wallstrom

family for their ongoing support of our mission to bring clean
drinking water to people in need. Wallstroms -...

Thank you, Rise Up Hawaii.
charitywaterthanks 460 views 1 year ago
charity: water staff made this video to thank Rise Up Hawaii

for raising money for clean drinking water. Learn more about
their campaign here: http://www.mycharitywater...




Espafiol | Search Q

MAKE A BLOOD
DONATION p 2

American Donating Leamn about | Hosting a Volunteer For Hospltals
Red Cross Blood Blood Blood Drive

APPOINTMENT

# Home > Share Your Story > Share Your Donor Story Eilike 143 ] Share (=) Printable Version
saevrsoy - Share Your Donor Story
Share Your Donor Story When a donor shares a story, it serves as an inspiration and provides hope for others.
i |
Share Your Reciplent Story Thank you for sharing your story!
Share Your Volunteer Story Your First Name: *
Share Your Sponsor Story

Email Address: *

City:

State:
-None -

-

Zip Code: *

Ana* *



Experiential

Volunteerism

Shadowing Challenges

Pre/Post | Story Goncepts | Agenda



Connect
Noble Online

Information about events, programs, and client stories.

Donor Quarterly Newsletter
Information and Updates for donors on the inpuact of
the site.

Volunteer Opportunities
Opportunities for individuals and families.

Special Event Info

Fundraising and annual special events.

\ Participate
*A Noble Evening in the Garden: 03/11/2011

% The 15th annual gala features food from Indy’s top restaurant
% and live entertainment in a beautiful garden setting at the
State Fairgrounds.

- Walking for Dreams: 05/22/2011

The 8th annual SK family and pet walk on the Canal in
downtown Indianapolis

* Noble Golf Classic: 06/07/2011

" The 5th annual golf classic will be held at the prestigious Jack
"Nicklaus Sagamore Club in Noblesville, IN. 34 foursomes will
1 tee off at noon. Enjoy an afternoon of
golf followed by an awards presentation and dinner.

""-._ Annual Celebration: 09/2011

¥ The annual event recognizes the people, organizations and
y businesses that help Noble create opportunities for people
with developmental disabilities to live meaningful lives.

‘Raising the Stakes: 11/2011

This casino themed evening is an annual fundraising event for
Noble featuring casino games, entertainment and prizes.

Fim

Volunteer

Community Gardening Project (Jan - Dec)

The Community Garden is an opportunity for individuals with
developmental disabilities to work with community volunteers
to grow fruits and vegetables for a local church food pantry.
Opportunities include plot preparation, planting, weeding and
harvesting. Weekday, weekend, and evening opportunities for
individuals, group and families available.

Parties and Celebration events for Clients (Jan - Dec)
Help organize, prepare or attend themed parties and

activities for Noble participants. Weekday opportunities for
individuals, groups and families available

Summer Day Camps (June - Aug)

Annually, Noble provides summer camp experiences for 90
youth with disabilities. Volunteers assist with summer camp
activities and field trips. Weekday opportunities for individuals,
groups and families available.

Share Your Expertise (Jan - Dec)

Share your expertise with Noble participants in areas such as
computer skills, gardening, beauty consultation, exercise,
hobbies, poetry, travel and culture. Weekday and weekend
opportunities for individuals and groups are available at Noble
and various off site locations.

Special Event Committees L€ ad

Members help plan and coordinate the various aspects
of special events such as the Noble Golf Classic, Raising
the Stakes, Evening in the Garden and the Noble Annual
Celebration.

Committees
Join a board committee to help with the planning and
direction for program and community developments.

Contact

For more information about opportunities to get
involved with Noble please contact Clint Bolser.
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Planning | Leaming Outcomes | Move Them
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HOME GIVE  MOBILIZE
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HERE'S MORE INFORMATION,
MORE ACTIONS, MORE PEOPLE

AND MORE ORGANIZATIONS
WORKING TO CHANGE GIRLS' LIVES.

A GOOD PLACE TO START.
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The Places You'll Go: San Ignacio Lagoon

Oct 8th, 2012 by wwftravel

— T T  — - —

© naturepl.com /Todd Pusser / WWF

Where: Mexico’s Baja Peninsula

What's there: Gray whales—lots of them. They travel each year from Alaska’s
Bering Sea to the warm waters of Baja’s lagoons in the longest mammal migration
on Earth. In the warm. protected waters of the laaoon. thev birth and breed.



USABILITY




HOW WILL THE MONEY BE USED?

MEDIA MOBILIZATION ~ °*™®

Meet the members of our support team

We create films to document We mobilize massive groups of
LRA atrocities, introduce new people to support and advance
audiences to the conflict, and nternational efforts to end LRA
nspire global action. atrocities.

- SARAH - CORAL

BY PHONE

General - (61

[RI/Legacy - (619) 562-2799 x

BY EMAIL

Click Here

PROTECTION RECOVERY

We work with regional partners We work to rehabilitate children
to build and expand systems that directly affected by the LRA and
warn remote communities of nvest in education and
LRA attacks and encouage mem economic recovery programs in
bers of the LRA to peacefully the post-conflict region to

surrender. promote lasting peace.



Millennial Stewardship Creation

What is the purpose of our Millennial stewardship program?
What is the quantifiable goals of a stewardship message?

Roles

What is the role of the organization?
What is the role of the lead?

What is the role of the follower?

What is the actionable message that will create a ‘lead in’ to a chain engagement?
What can the Millennial do once receiving the stewardship message?
How will you distribute the stewardship message? (Tools)

Action
What is the ultimate action we want Millennials to take?
What are the micro actions Millennials will take leading to the ultimate goal?



Final Thoughts



1. Tools

The tools Millennials use should not
be contfused for the strategy to
steward them.




2.
Recipient

Message to become a recipient.




3. Followers

vs. Leader

Not every Millenn

but they have fri

€

1al IS an Influencer —

nds and followers

to communicate your message.



Millennial micro action,
inspired by others, for
the tangible henefit of
someone else.

Derrick Feldmann

@derrickfeldmann | dfeldmann@achieveguidance.com
Achieveguidance.com | TheMillenniallmpact.com
CauseforChangehook.com



